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Prepare in Advance

Before the Session:
• Have the Bible Background Video ready to view
• Read through 1 Peter 1:3-9 in order to be familiar 

with the passage. 
• Review the articles about Rolex advertising
• Prepare to share a picture of  a Rolex watch (or real 

one).

Introduce

Ask: What comes to mind when you see or hear 
about a Rolex watch? Share responses.
Show the Bible Background Video.

Discuss

Say: Rolex does not market their product in usual 
ways of  today. It was thought a strange idea, but the 
company stayed away from social media until very 
recently. Instead, “the brand monopolized a message 
and withstood the temptations to cheapen it.” In 
1927, they launched what was called the “testimony” 
concept in advertising: telling the claims of  what the 
watch could do, and letting a witness tell how they 
have experienced this to be true. Rolex was the first 
waterproof  watch and was the watch used for 
breaking world records of  speed. Rolex let people 
share the stories of  how it was “worn during epochal 
climbs, deep-sea dives and intercontinental flights.” 
Use the following questions to encourage discussion. 

• Rolex saw success in claiming what the watch could 
do in extreme circumstances. How do we make 
claims about our faith in difficult circumstances? 

• Is it meaningful to you to hear stories of  how people 
have experienced God’s care in extreme 
circumstances?  How does authenticity matter in 
these stories?  

• The scripture talks about the genuineness of  your 
faith. What does a genuine faith look like? 

• Rolex makes claims about what the watch can do.  
How would you put our “living hope”  in terms of  
what it can do?   

• In the 1950’s Rolex began using the trusted name to 
connect with wealth and prestige.  Does this ever 
happen in the way Christian faith is presented?  
How does this connect with the examples given in 

the Bible Background Video, of  how our society 
contradicts the ways of  Christ? 
Share this quote: When Rolex finally began to 
use social media, it “used the platform to launch in-
house documentaries about topics that matter to the 
brand and its devotees, like Himalayan expeditions 
and deep-sea missions to investigate the polar ice 
caps. . .the brand meticulously selects what media 
tells the brand's story best.”  
Ask: What topics or testimonies tell the Church’s 
story best? How can we best tell the story of  our 
living hope?  

Close in prayer.
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